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Reg. No.
V Semester B.Com. (Regular/Marketing) Degree Examination,
December/January - 2025/26
COMMERCE
Consumer Behaviour and Market Research (Elective - I)

(NEP Freshers and Repeaters Scheme)
Maximum Marks : 60

Time : 22 Hours

Instructions to Candidates:
All the Answers should be written completely either in Kannada or in

English.

SECTION - A
TN - D
Answer any Fivq of the following sub-questions. Each sub-question carries 2
marks. (5%x2=10)
07 clRYmEde X wI-JyJnenR 3T DeB. T3 WwI-TIR 2 VOFND.
1. a) State any two importance of consumer behaviour.
&8 SRTEFCN ©F,00IT IRYTETR TR T,T0DINTEY SR

b) What is meant by open-ended question ?

=08 FFab S ? A vaneis Cos
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c) What is T-Test ? { ¥
: LIBRARY

T-20e8 20T3Te> 7 %
d) Define mean ? Vit pevs
FOSHO0IRY, 39,859, A
e) What is meant by attitude ?
TIFHod BT 2
f)  What is quota sampling ?
et @WREO0D ©03) HOTTERD ?
g) Mention two types of tabulation.
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SECTION - B
agen - W

Answer any Four of the following questions. Each question carries 5 marks,

NS cdnYmEtn o), a_j)q(ﬁwt V30N, ;3 agﬁ;lﬂ 5 ¢408ND. (4x5=20)

2. Briefly explain the different types of tests used in statistical analysis.
R0, ok e0th QPR wReRrIT DG dedod TOeBNY B0Bd TS LTP.
3. Write a short note on Nicosia Model.
NLICIS Heve) VRO wif Aey. 3T Wwowo.,
4. Explain the steps in consumer’s decision making process.
MR AEFONIR AR T okoh Doy DFOR.
S.

Briefly explain the secondary data collection methods.
| Q3ead Betnd Ron o QTOTB/I), RO$TaN QS[OR.
6.  Briefly explain the types of personality.

=,530 &, 50N, ROSTN S9R.

SECTION - C
PN - R

Answer any Two of the following questions. Each question carries 12 marks.

(2x12=24)
NS cnRmECe WO@ BFnen wIdr. B3ckeowdn, 12 eosneb.
7. Explain in detail the types of marketing research.
QNG DedOD BRFFLsont xomeqﬁﬁﬂeﬁ&l DRTON 393,
8. Discuss the layout of research report. '
RoBReET [OHOD DTYITIY, HWTHN QTOX.
9. Who is a consumer ? What are the factors affecting consumer behaviour ?

M,®T 03NTD ? M,TTT SROBVYFOD W0eS TOFR WeBIR ©03Nnd ASRJ)) ?
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SECTION - p
o - o
Answer any One of the following question, Which carries 6 marks. (1x6=6)
BNS cdRYmonide Lomd BIoLRY wugon, IR 6 wovndzy @rodH3d.
10. Prepare a chart showing “Diffussion of j Innovation”,
ToAT; I T[T IRCOWT WLFRY wdanwo,

1. Design a questionnaire to collect information op Eonsumer satisfaction of a car of
. your choice.
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